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ABOUT US

I'm Amazing... | make people’s dreams
come true

AACS:




ACCELERATOR SYSTEM

We have a “done for you” (you literally
don’t do anything) system to deliver Beauty
Schools more students and more revenue.

verage client grows 2x in the first year ($1MM in new revenue)

Guaranteed Results



Google Business
Profile Optimization
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An optimized Google My Business profile is
as important these days as your website, in
some ways more So.

Name Keywords

Full Setup Posts

REEWS Photos



Website Adjustments & SEO

Z—
Z—

CORRECT CODE

Top Elements to Have On Your
Website:

Clear Programmlng & NaVIgatIOH CORRECT WORDS COMPELLING MESSAGING
Social Proof -Student Testimonials
Clear Location Information

Clear Contact/Calls to Action ADVERTISING sociAL

All of these increase student

enrollments and overall revenue.
In NO time business will pick up.
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SEO Optimization

The better and more broad with content Your website pages and content plays a As long as your website is setup
your website, the more Google and tremendous role in assisting with local properly, continual blogging will
others reward you with traffic. SEO. improve your SEO exponentially.
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Hyper Local Keywords (SEO)

Now that you’ve described your w
campaign objectives, explain how

they lead up to your long-term

business goals. Use the graph to

—
More Students —_—
\
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How to ACTUALLY Use Social Media

Experience
Personalized |7
~Yducation

Needs and motivations
Address your students and potential students

directly with messaging that speaks to them and
encourages them.
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Pain points

Many students want things to be SIMPLE. Address
their pain points - ease of understanding your
program, program details, pricing, and ways to
finance their education.

Duplicate your efforts

When you post on social media you should also be
posting to your website (blog) and GMB
simultaneously with the same information.



Calls to Action - Develop Personas

Age

Occupation

Status

Education

Location
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pA]

Retail
Single

No Degree

Southeast US

“I need to know the next
steps? Answer my questions
and then guide me through
the process.”

] [0)

Introduce your persona, who they are and
where they come from. Think about a
hypothetical user or customer who represents
an audience segment. Although the individual
might be fictional, the insights should be
derived from your audience research.

ATTRIBUTES
Smart Attribute
Capable Attribute
GOALS & NEEDS

e How much is this going to cost?
o How is this going to affect my career?
o Where do | go for next steps

FRUSTRATIONS

® Most schools hide information
e Pricing is often buried and not upfront
o How are you helping with employment
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steps
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Enjoyed this presentation? Subscribe to our youtube or contact
me directly at - zach@olympiamarketing.com

Take the next steps and join our accelerator program? Give us
a call at 239-308-4011 and we’ll do a preliminary interview

Grow your Beauty School like never before. We just launched
a new school in the North East 1st day - 5 new students!
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Thank you!

Contact our team

support@olympiamarketing.com
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